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Abstract: To investigate the national brand manufacturer’s option of perceived quality promotion strategies,
i.e. whether and how he should disclose the extra feature of an NB product. Two three-stage game models
for two scenarios, where the retailer sells only the NB or both the NB and the SB, are developed. Solving the
dynamic games by backward induction can obtain the subgame perfect Nash equilibrium. Numerical studies
show that the introduction of SB may change the manufacturer’s promotion strategies and can decrease the
manufacturer’s profit; however, the manufacturer’s loss due to the introduction of SB can be mitigated by
promoting the NB’s perceived quality.
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Table 1 The perceived quality promotion strategy of manufacturer without SB
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Fig. 3 The effects of gm, v and h on the promotion strategy without SB product
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Fig. 4 The effect of ¢; and X on the promotion strategy after introduction SB product
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Table 3 The effect of ¢ on promotion strategy and profits Table 4 The effect of A on promotion strategy and profits
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